


SUBLIME N’ SUBTEXT
COMMUNICATIONS
OFFLINE FULL SERVICE ADVERTISING AGENCY
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THE SUBLIME
YOU WANT TO DISBURSE



Nobody like to read, listen and/or watch ads. People do what interests them. 
Sometimes it’s an ad and many cases, research finds that without interests, just for 
time passing or crossing eyes/ears.

And advertising refers to creativity with strategy of idea based brands’ storytelling.

In 21st century, advertising is branding and branding is communication to the 
customers, a link between marketers and customers through professional 
advertisers.

Badvertising, Brandvertising, Fartvertising, Greatvertising, Madvertising and/or 
Wowvertising… all are reality.
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THE SUBTEXT
YOU WANT TO DELIVER



We do Great Brandvertising. 

A Brand what actually needs, requires and wants for creating how to aspire, engage 
and stimulate customers to buy the brand.

Bangladesh as a developing country, the real effective and efficient structure of 
advertising and communication has been growing everyday and the marketers also 
have been grabbing these tightly, sometimes… separately from Marketing & 
Selling, sincerely.

Both “SUBLIME N’ SUBTEXT”… SNS are not only for customers based advertising of 
today’s demand but also for future’s security of any brands existence and 
penetration.
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THE SUBTEXT
YOU WANT TO DRIVE



ANY BRAND DESIRES “THE IDEA” WHICH IS RENDERED FOR CREATING, ACCEPTING AND 
POPULARIZING THAT PARTICULAR BRAND IN AN UNIQUE PROPOSITION AMONG OR BEYOND OF ITS 
COMPETITORS IN THE MARKET THROUGH NON-INTEGRATED OR INTEGRATED MARKETING 
COMMUNICATION TO INCREASE THE SALES AND GENERATE THE BRAND IMAGE.

SNS MEANS “SUBLIME N’ SUBTEXT”, I.E., THE MOST HAPPINESS & INSPIRATIONAL 
COMMUNICATION STRATEGY WITH EFFECTIVE & LOGICAL SOLUTION.  WE ARE FULL ACCOUNT 
SERVICE AGENCY IN THE ARENA OF ADVERTISING, ACTIVATION, BRAND STRATEGY, 
COMMUNICATION, DIRECT MARKETING, EVENT MANAGEMENT, MEDIA, PR, ETC. AS A WHOLE 
INTEGRATED MARKETING COMMUNICATION IN BOTH ATL & BTL MEDIA WITH 14 PLUS YEARS OF 
EXPERIENCE OF MANY SUCCESSFUL CAMPAIGNS OF COMMERCIAL/SOCIAL ACCOUNTS OF 
REPUTED LOCAL AND MNC ORGANIZATIONS. 

SUBLIME N’ SUBTEXT
#snscomm #surprisingscenario 

www.chhabiwala.com/SNS
snscomm2030@gmail.com

http://www.chhabiwala.com/SNS
mailto:snscomm2030@chhabiwala.com
mailto:dexbdyou@gmail.com


SERVICES

Brand 
Development 

with 
Creative/Design 
& Strategy and 

Execution

Brand 
Communication  

with 
Creative/Design 
& Strategy and 

Execution

Integrated 
Marketing 

Communication 
with 

Creative/Design 
& Strategy and 

Execution



SERVICES – UNFOLD 

Brand Logo 
Create/Design

Brand Manual 
with 

Architecture
Brand Strategy

Brand 
Communication

Creative (any)

Design/Print 
(any)

TVC AV (any) Activation (any) Event (any)

PR
Direct 

Marketing
Outdoor Merchandizing TV & Cinema

Radio
Celebrity 

Endorsement & 
Management

GUINNESS 
World Record 
Management

Local & 
International 
Media & PR

Annual Report, 
Brochure & 

Corporate Book
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THE SUBLIME
YOU WANT TO DEVELOP



ENGAGEMENT



EFFICIENCY



ENRICHMENT
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THE SUBTEXT
YOU WANT TO DELEGATE



PORTFOLIO – BRAND LOGO & ARCHITECTURE (2013 – 2017) 



PORTFOLIO – BRAND LOGO & ARCHITECTURE (2012 – 2018) 



PORTFOLIO – BRAND LOGO & ARCHITECTURE (2010 – 2014) 



PORTFOLIO – ATL & BTL VARIOUS COLLATERAL (2006 – 2009)



PORTFOLIO – BTL VARIOUS COLLATERAL (2007 – 2008)



PORTFOLIO – ATL & BTL VARIOUS COLLATERAL (2007 – 2008)



PORTFOLIO – ATL & BTL VARIOUS COLLATERAL (2007 – 2008)



PORTFOLIO – BTL VARIOUS COLLATERAL (2007 – 2010)



PORTFOLIO – ATL & BTL VARIOUS COLLATERAL (2008 – 2014)



PORTFOLIO – ATL & BTL VARIOUS COLLATERAL (2008 – 2010)



PORTFOLIO – ATL & BTL VARIOUS COLLATERAL (2011 – 2014)



PORTFOLIO – ATL & BTL VARIOUS COLLATERAL (2010 – 2014)



PORTFOLIO – ATL & BTL VARIOUS COLLATERAL (2011 – 2012)



PORTFOLIO – ATL & BTL VARIOUS COLLATERAL (2011 – 2012)



PORTFOLIO – ATL & BTL VARIOUS COLLATERAL (2010 - 2012)



PORTFOLIO – ATL & BTL VARIOUS COLLATERAL (2009 – 2013)



PORTFOLIO – REBRANDING ATL & BTL VARIOUS COLLATERAL (2012) 



PORTFOLIO – NEW BRANDING ATL & BTL VARIOUS COLLATERAL (2013) 



PORTFOLIO – NEW BRANDING ATL & BTL VARIOUS COLLATERAL (2013) 



PORTFOLIO – BTL VARIOUS COLLATERAL (2014) 



PORTFOLIO – ATL & BTL VARIOUS COLLATERAL (2013 - 2015) 



PORTFOLIO – BTL VARIOUS COLLATERAL (2014) 



PORTFOLIO – ATL & BTL VARIOUS COLLATERAL (2014) 



PORTFOLIO – ATL & BTL VARIOUS COLLATERAL (2013 – 2014)



PORTFOLIO – REBRANDING ATL & BTL VARIOUS COLLATERAL (2014 – 2015)



PORTFOLIO – REBRANDING BTL VARIOUS COLLATERAL (2016)



PORTFOLIO – BTL VARIOUS COLLATERAL (2016)



PORTFOLIO – BTL VARIOUS COLLATERAL (2016)



PORTFOLIO – REBRANDING ATL & BTL VARIOUS COLLATERAL (2017) 



PORTFOLIO – REBRANDING ATL & BTL VARIOUS COLLATERAL (2017)



PORTFOLIO – BTL VARIOUS COLLATERAL (2017)



PORTFOLIO – BTL VARIOUS COLLATERAL (2017)



PORTFOLIO – NEW BRANDING BTL VARIOUS COLLATERAL (2018)



PORTFOLIO – BTL VARIOUS COLLATERAL (2018)



PORTFOLIO – ATM BRANDING – INTERIOR DESIGN (2012 – 2017)



PORTFOLIO – EVENT MANAGEMENT (2007 – 2013)



PORTFOLIO – EVENT MANAGEMENT (2009 – 2017)

1ST AWARD WINNING 1ST AWARD WINNING



PORTFOLIO – EVENT MANAGEMENT (2013 – 2018)



PORTFOLIO – FEW AV, MUSIC VIDEO, OVC, PSA & TVC (2006 – 2019)



PORTFOLIO – FEW AV, MUSIC VIDEO, OVC, PSA & TVC (2006 – 2019)



THANK YOU

SUBLIME N’ SUBTEXT

SURPRISING SCENARIO


